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Abstract 
Background: Publication and promotion of the profession as a sports actor has not been seen 
optimally. One that shows this is that it is difficult to find traces of the legality of the 
profession, its achievements, and its relationships. Some of these traces are very important 
to know because they can be a measure of the quality of services so that the public can 
determine the appropriate sports players to meet the needs of services in the field of sports. 
For this reason, it is necessary to develop an online system that makes it easier for the public 
to obtain information related to sports actors. As well as helping sports actors for the 
publication and promotion of their profession. 
Objectives: The purpose of the research is to develop a Sport Human Connection (SHC) 
system that can help sports players for publication and promotion of their profession. 
Methods: This research method uses research and development methods. The research 
subjects were sports actors (coaches, athletes, management of sports institutions, 
masseurs, and physiotherapists) as many as 60 people. The selection of research subjects 
was done randomly. The data collection technique was carried out by conducting a survey. 
The research instrument used closed and open questionnaires. The data analysis technique 
used is descriptive quantitative data analysis and narrative analysis. 
Results: From the data obtained from the research subjects, it can be said that the SHC 
system has benefits for the publication and promotion of the profession of sports players 
with the support of features that display professional legality, achievements, relations, and 
communication features. 
Conclusion: Looking at the results of the study, it can be concluded that the SHC system 
provides the benefits of publication and promotion of the profession of sports players. 
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INTRODUCTION 

A profession in sports is a job whose goals can be categorized into several types. 

This depends on the needs of the community as consumers (Maksimovic, Milosevic, 

Matic, & Jaksic, 2012). The survey results state that some people need the services of an 

instructor or sports trainer to guide and assist them in improving their physical fitness and 

maintaining a healthy body condition (Kaifi, Khanfar, Nafei, & Kaifi, 2013). Some people 

need the services of an instructor or sports coach, whose goal is to improve their abilities 

and skills in specific sports to achieve achievements in the field. So that as a person who 

works as a service provider in the field of sports, he can adjust his role according to the 

needs desired by the community. 

The phenomenon that occurs in Indonesia is that many people who have passed 

adulthood take advantage of sports to keep their bodies healthy (Sutawijaya, Sugiyanto, & 

Riyadi, 2020). Especially after the Covid-19 pandemic in 2020, many people flocked to do 

sports activities with the excuse of increasing their body immunity. Departing from this 

experience too, many parents understand the benefits of sports, so that many of their 

children are also included in sports coaching for athletes at an early age (Staub, Zinner, 

Bieder, & Vogt, 2020). Besides aiming to educate children to be interested in sports, it also 

aims to make children have good skills in certain sports and later in adulthood can get 

achievements in these sports (Adi & Fathoni, 2020). 

Seeing the community's needs regarding their achievements in sports can create 

some jobs that Sports Doers play (Martin, 2020). Sports actors are individuals or groups 

who are really involved in the profession in the field of sports and also have a lot of 

experience in the field of sports (Winter & Collins, 2016). For sports development, the 

achievement will require several roles of the sports actors, namely, the role of coaches, 

sports clubs or sports schools, sports doctors, masseurs, and physiotherapists (De Souza 

Dias & Monteiro, 2020). The results of observations in the community, for parents who 

want their children to be fostered in a sport, the child will join a sports club or sports school 

as an athlete (Johnson et al., 2020). Not only children, usually athletes involved in sports 

coaching start from the age of children, teenagers, to adults in pursuing professional sports 

(Kokko et al., 2015). In this coaching, the Sports Club or Sports School will work closely 

with the Coach, Sports Doctor, Physiotherapist, and Masseur (Yoshida, Gordon, 

Nakazawa, & Biscaia, 2014). The coach's role is clear, namely, to train athletes' physical 
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skills (Bissett, Kroshus, & Hebard, 2020). The role of the Sports Doctor is to treat Athletes 

assisted by Sports Clubs if they are injured (Moreau, Holder, & Nabhan, 2019). The role 

of Physiotherapists is to assist athletes who are carrying out the recovery process after 

recovering from sports injuries (Simonelli et al., 2020). Masseur's role is to provide massage 

services if athletes want to relieve fatigue after undergoing a series of training activities 

(Davis, Alabed, & Chico, 2020). Then the role of the Sports Club or Sports School is to 

provide facilities in the form of facilities infrastructure and also manage the athlete training 

activity program (Watts, Webb, & Netuveli, 2017). Those were some of the sports actors 

who play a role in providing services in the field of sports where the community will dare 

to give wages to them if they can meet the community's needs related to sports.. 

The results of observations in the community are also known that sometimes people 

who need services in the field of sports are not only people who have training program ties 

with Sports Clubs or Sports Schools. But people who only like sports or are new to sports 

also often need the services of sports actors (Dadelo, 2020). The services they often need 

are independent sports coaches at home, personal injury healing from a Sports Doctor, 

services in injury recovery while at home by physiotherapists, and Masseur services for 

those who want to relieve fatigue after exercising or working (Lee, Hwang, & Shin, 2020). 

So that this can be additional income for Coaches, Sports Doctors, Physiotherapists and 

Masseurs outside the services managed by Sports Clubs or Sports Schools. 

Starting from here, the problems that occur in the community will be discussed. In 

Indonesia, many sports coaches, sports doctors, physiotherapists, and masseurs have all 

competencies, experience, and legality in their fields. But not many people know about it. 

There are cases, for example, when someone needs a sports coach who will be asked to 

help train personally, then that person will take several ways to find that coach. The first 

way he will ask a Sports Club that he knows or is close to home, the Sports Club will 

recommend a Coach who only exists in that Sports Club. The second way is to ask a friend 

or co-worker. Later, the colleague will recommend a trainer who has trained them. If the 

colleague has never needed the services of a trainer, the colleague will ask another 

colleague. Those two ways are just a few of people's many ways. Even though, for example, 

someone needs a sports coach, it could be around their house or area, there are many 

trainers they can choose according to the competence and experience they need. This 

actually will also eliminate many opportunities for Sports Players who do not have many 
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works or social relationships with Sports Clubs or the wider community so that many 

people do not widely know them. Because build social relations and working relationships 

with various parties are also limited by place, time, and circumstances (Nowicka, 2017). 

They also need to publish their competencies and experiences to the public so that if 

someone needs services that coincide with their field, they can promote their services to 

that person by explaining their various competencies and experiences (Martínez-Sanz et 

al., 2018). 

The results of previous relevant studies indicate that the promotion of traditional 

sports services has many weaknesses, including the lack of achieving the target market and 

the limited time in providing understanding to consumers (Attia, Chepyator-Thomson, 

Sonkeng, & el Azim, 2018). Then the results of the following study stated that online 

market management had more optimal, efficient, and able to reach a wider market 

(Shilbury et al., 2015). Furthermore, the results of other studies also state that promoting 

sports services, it will overcome classical promotion problems, namely time and distance 

limitations (Ma, Cui, & Tang, 2021).  

Based on some of the problems described above, developing a system that can help 

sports players connect directly with the community is necessary. The aim is to provide 

facilities to sports actors in publicizing and promoting the profession of service providers 

in sports. Because if the Sports Actor is directly connected to the community, it will be easy 

for the Sports Actor to promote their competence and experience. People who are also 

directly connected to all sports players can have more choices if they need services in sports 

and can then choose one that fits the competence and experience they need. This system 

of connecting sports actors with the community must solve problems related to the 

limitations of their place, location, and distance which are obstacles to their relationship. 

In addition, this system must also overcome the problem of time and conditions, which 

means that this system can be used anytime and under any conditions. So that whenever 

the time is and what are the conditions between sports actors and the community, they can 

still be connected and can communicate with each other. 

Seeing the need for a system with provisions and adjustments in the conditions 

described above, a system was developed with the name Sport Human Connection (SHC). 

This SHC system is packaged in the form of an Android-based application. The way this 

system works is done online. So that it can facilitate the relationship and communication 
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between sports actors and the community and solve the problem of limited space, location, 

and distance. Because this system can be used to communicate and obtain information 

without having to meet in person. Some of the features that function to protect sports 

players and the community and meet information needs related to services needed by the 

community, the SHC system can display the following requirements. On the accounts of 

Sports Players and the public, they will be asked to send an identity card when registering 

and creating an account on the SHC system. Furthermore, from the Sports Actor's account, 

they are required to display their specialization in the field of work, a letter of legalities 

such as a practice or training permit, home address, work location, achievements or 

experiences that have been carried out and working relationships with other Sports Doers. 

Some of this information needs to be displayed to make it easier for the public to determine 

the choice of sports actors according to their needs. In addition, a chat feature is also 

provided so that the public and sports players can interact directly to obtain more 

information and bargain prices before agreeing to provide services. 

METHODS 

This research was conducted using a research and development model. This 

research and development requires researchers to develop a product, and then it will be 

investigated regarding the quality and benefits of the products that have been developed 

(Sutton & Boag, 2019). 

Design 

The research design used adheres to the research and development model. The steps 

taken are as follows. The first stage is a needs analysis of the research subject broadly. 

Needs analysis is carried out to know the needs of the research subject. If the needs of the 

research subject are known, a solution can be found to meet the needs of the research 

subject (Stahl, Chatfield, Ten Holter, & Brem, 2019). The needs analysis in this study only 

looks at some general phenomena that can be seen from the subject's condition. The 

conditions seen in the subject's needs include matters related to the publication and 

promotion of sports services which can later be resolved through the SHC system. 

The second stage is the development of the SHC system prototype. The prototype 

development was based on needs analysis data (Vapa-Tankosić, Miler-Jerkovi, Jeremić, 

Stanojević, & Radović, 2020). The goal is that the SHC system can suit the needs and solve 

research subjects, namely sports actors. The needs and solutions in question are the needs 
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that support the publication and promotion of the services of sports actors and solutions 

for barriers for sports actors to market their services in the field of sports.. 

The third stage is the development of instruments that will be used to measure 

product benefits from research (Hiruy & Eversole, 2020). The benefits in question are 

whether the SHC system has met the needs of sports actors and whether the SHC system 

can solve the problems of sports actors. So that the development of research instruments is 

based on the variables and indicators in the research. 

The fourth stage is the validation of the research instrument. Instrument validation 

is carried out with the aim that the research instrument truly measures the criteria for 

variables and indicators of the benefits of the research product (Wibawa, 2021), so it is 

hoped that the developed instrument can measure the benefits of the SHC system.. 

After the prototype of the SHC system and research instruments are ready to be 

used, the next stage is testing the research product. The trial was carried out through the 

research subject, namely the sports actors operating the SHC system. Then the research 

subjects identify and analyze whether the SHC system has met their needs to make it easier 

to market their services in the field of sports and whether it has become a solution to the 

problems that have been hampering the publication and promotion of sports services for 

sports players. Then the results of identification and analysis are reported by research 

subjects through research instruments (Koningstein & Azadegan, 2018). 

After the data is obtained from the research subjects, the following process analyzes 

the data. Data analysis is a process to summarize, assess and give meaning to all the data 

obtained (Wang & Zhang, 2020). Data related to responses from research subjects were 

analyzed to find out how useful the SHC system is to meet the needs and become a solution 

for sports players in marketing their services in sports.. 

After all the data has been obtained and given the meaning of the conclusion, the 

final stage is mandatory for the research results to be published. The purpose of publishing 

research results is to inform the public of research results at large. So that the research 

results can be used as a reference or also a theoretical basis when facing the same problem 

(Gallegos et al., 2020). 
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Figure 1. The steps of conducting the research 

Subject 

In this case, the subjects in question are Sports Coaches, Athletes, Sports Clubs or 

Sports Schools, Sports Physiotherapists, and Sports Masseurs. They become research 

subjects because they really know the conditions in the field and what needs are needed in 

their professional environment. That way, the product of the SHC system will truly match 

the needs of the subject and the needs of their professional background. 

For information, the selected research subjects came from several provinces and 

several regions in Indonesia. The Province in question is as shown in table 1 below. 
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Table 1. Research Subject Areas 

No. Province City 

1 
East Java Malang, Pasuruan, Probolinggo, Trenggalek, Bondowoso, Madiun, 

Sidoarjo, Kediri, Situbondo, Batu, Jember 

2 South Borneo Banjarmasin, Banjarbaru, Samarinda 

3 West Nusa Tenggara Dompu 

4 Bali Denpasar 

5 Southeast Sulawesi Kendari 

6 Yogyakarta Yogyakarta 

7 West Java Bekasi 

 

This is done so that the diversity of problems and needs of actors in each region can 

be identified. Considering that Indonesia is a country that has a lot of diversity. 

The trial of the use of SHC was carried out on approximately 60 respondents as 

research subjects who were divided into several fields of expertise and the sports profession. 

The selection of respondents was made randomly. The occupations of respondents in the 

field of sports involved in this study are presented in table 2 below. 

Table 2. Profession of respondents in the field of sports 

No. Respondent's Profession Percentage Frequency 

1 Coach 35% 21 

2 Athlete 10% 6 

3 Sports institute management 35% 21 

4 Masseur 10% 6 

5 Physiotherapist 10% 6 

Instrument 

In this study, the instrument used was a closed and open questionnaire. Closed 

questionnaires were used to obtain data related to responses from research subjects, but 

still in a context that was adjusted to research variables and indicators. An open 

questionnaire was used to obtain data related to responses from the subject according to 

the findings and feelings expressed by the subject regarding the SHC system.  

The questionnaire used as an instrument in this study has gone through a validation 

stage carried out by three experts. The validation aspects include the clarity of the 

questionnaire title, clarity of question items, clarity of instructions for filling out the 

questionnaire, the accuracy of statements with expected answers, statements related to 

research objectives, statements according to the aspects to be achieved, statements 

revealing correct information, statements containing one idea that complete, the language 

used is easy to understand, the language used is effective and the writing is in accordance 

with the EYD. Then each aspect is checked by the validators, and each aspect is scored 

using a Likert scale, which ranges from 1 to 5. The results of the instrument validation 
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given by all validators obtained an average score of 4.7, which means that the instrument 

in the form of a questionnaire is feasible for data collection. For more details regarding the 

questionnaire used for data collection, the questionnaire grid is presented in table 3 below. 

Table 3. Instrument grid 

No. Indicator Question item number Number of questions 

1 Publikasi dan promosi profesi olahraga 1,2 2 

2 Pendukung publikasi dan promosi 3,4,6,7 4 

3 Membantu komunikasi 5,8,9 3 

4 Manfaat sistem SHC 10 1 

5 Potensi sistem SHC 11 1 

6 Kelebihan sistem SHC 12 1 

7 Kekurangan dan kelemahan sistem SHC 13 1 

8 Langkah pengembangan lebih lanjut 14 1 

Data Analysis 

 Data analysis is an attempt to process data into information. So that the data that 

has been presented can be understood and useful for the solution of the problems discussed 

in the research (Waleczek, von den Driesch, Flatten, & Brettel, 2019). This study will use 

two analyzes. Descriptive quantitative data analysis was used to analyze the data obtained 

through a closed questionnaire. Meanwhile, narrative analysis was used to analyze the 

data obtained from open questionnaires. 

RESULTS 

The development results resulted in an SHC (Sport Human Connection) system 

which was packaged in the form of an Android-based application. This system was formed 

thanks to the help of application developers or developers from CV. Biznizo Indonesia. 

The reason we chose CV developers. Biznizo Indonesia because the developer is trusted 

and experienced in developing many application systems used by government agencies. 

Thanks to the collaboration and discussion in developing the SHC system, an SHC system 

was formed with its various features. The following features of the SHC system are 

presented in table 4. 
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Table 4. Features of the SHC System 

No. Feature Workflow Advantages 

1 User profile 
Showing sports 

player profile 

• Professional publication 

• Competency promotion 

2 Legality File Viewer 

Displaying legality 

files/supporting 

files for sports 

players 

• Displaying legality files/professional 

support files 

• Competency promotion 

3 Achievement Show achievements 
• Show achievements  

• Competency promotion 

4 Relation 

Showing 

relationships with 

sports actors 

• Connecting account relationships 

between fellow sports players  

• Displaying service results seen from 

the relationships that have been 

served 

• Competency promotion 

5 Communication 

Connecting 

communication 

between fellow 

sports players and 

also the community 

• Communication between the 

community and sports players 

• Communication between fellow 

sports players 

• Professional publication 

• Competency promotion 

 

Regarding the features and functions of the SHC system, respondents were asked to 

provide feedback regarding professional publications through the SHC system. The 

information obtained is that all respondents responded that the SHC system can be used 

to publicize the respondent's profession in the field of sports. As many as 100% of 

respondents stated that the SHC system could be used to promote professional competence 

in sports. As many as 100% of respondents stated that the SHC system could display 

legality files in the sports sector. A total of 92.9% stated that the SHC system could display 

achievements. 100% of respondents stated that the Sport Human system could be used to 

communicate with the public or other sports actors. As many as 100% of respondents stated 

that the SHC system could connect relationships with accounts of fellow sports actors. 

100% of respondents stated that the SHC system could connect communication between 

fellow sports actors. This is shown in table 5. 
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Table 5. Features of the SHC system supporting the profession of sports players 

Category 

Response 

Very 

possible 

Possible May be Impossible There are 

facilities 

There are 

no facilities 

Professional 

publication 
57,1% 

35,7% 

 
7,2% 0%   

Competency 

promotion 
67,9% 32,1% 0% 0%   

Viewing legality 

files 
    100% 0% 

Show 

achievements 
    92,9% 7,1% 

Communication 

between the 

community and 

sports players 

    100% 0% 

Connecting 

account 

relationships 

between fellow 

sports players 

    100% 0% 

Communication 

between fellow 

sports players 

 100%  
0% 

 
  

 

For the last time, respondents were asked for information and responses regarding 

the benefits of the SHC system. As a result, all respondents stated that the SHC system has 

benefits. The data is shown in the diagram Figure 2. 

 
Figure 2. Diagram of respondents' responses to the benefits of the SHC system 

DISCUSSION 
The SHC system is very suitable if used by sports actors to promote and publish 

their profession and competence. The sports actors in question are coaches, athletes, sports 

clubs, sports doctors, masseurs, and physiotherapists. Because indeed in this all-digital era, 

it is necessary to develop a marketplace that can be used for promotion and publication of 

a profession, especially in the profession as a sports actor (Na, Kunkel, & Doyle, 2020). 

Very helpful 

Helpful 

Quite useful 

Useless 
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So far, sports players have accepted the presence of this SHC system. However, a 

few sports actors still do not fully accept it when viewed from the results of research and 

surveys of sports actors. However, this is natural because the SHC system is still relatively 

new in the sports environment, so there is still no picture in his mind (Molavi, Pourabdol, 

& Azarkolah, 2020). So it is inevitable that some sports actors will still not be obvious on 

how to implement the reality in the management of promotions and publications of 

professions and competencies in sports. 

Many sports players accept the presence of this SHC system. This can be seen from 

research and surveys that many sports actors appreciate and respond positively to this SHC 

system. This can be seen from how the sports actors convey what they will do to promote 

their profession and competence to the public through the SHC system. Just as sports 

players want to increase their relationship through the SHC system, increase the 

publication of their achievements, the coach invites colleagues and athletes to register an 

account in the SHC system and many others. From what they plan to use the SHC system, 

it can actually be seen that they already know the space of opportunity that can be used to 

facilitate and benefit themselves (Wallis, Walmsley, Beaumont, & Sutton, 2020). 

This study discusses the needs needed by sports actors in promoting their profession 

through the SHC system. Then the demand was tried to be given through the SHC system. 

Then from the SHC system, it is tested and corrected whether it has met the needs needed 

by sports actors. So that the variables discussed in this discussion are part of the needs of 

sports actors in need to promote the profession of sports actors. And this needs to be 

discussed because the variables studied are very important and needed by sports actors 

(Trail & McCullough, 2020). 

The SHC system has features that can be used to publicize the profession of sports 

actors. This is evident from the responses of 92.8% of respondents who stated that the SHC 

system could be used to publish professions in the sports sector. The publication itself is an 

important thing in offering services (Skille & Fahlén, 2020). Because through publication, 

the public can find out the existence of sports actors, which will make it easier for the 

community to interact and transact in the context of service needs in the field of sports. 

In terms of promoting the services of sports actors, the SHC system also provides 

an opportunity to make it easier for sports actors to promote their services. By using the 

SHC system, sports actors can provide information about their competence and some 
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achievements and relationships they have worked with. Providing information related to 

competence and achievement as a form of work result can be a basic key in promoting self-

ability (Lopez-Gonzalez, Griffiths, Jimenez-Murcia, & Estévez, 2020). Because most 

people, when they need service assistance, of course, will see how the service provider's 

performance, the results of previous work that has been done, and who has used the 

service. That way, people will find it easier to choose a service provider that can interest 

them. 

In addition, in the service provider business, the public will usually assess and 

ensure that the service provider is truly recognized by an official institution that protects 

certain professions (Chen, Lin, Chen, Chao, & Pandia, 2021). This is very necessary 

because if there is no proper acknowledgment and assessment for providing services, it is 

feared that a service provider is an incompetent person who will practice improper service 

provision and harm the people who use the service. Therefore, the SHC system also allows 

sports players to display legality files. The legality file can be like a practice permit, license, 

or certificate. That way, people don't worry anymore if they want to use the services of a 

sports actor who can ensure his competence through the legality file displayed by sports 

actors. 

Then this SHC system also has a feature where sports players can display their 

achievements. As discussed in the discussion related to the last promotion, this 

achievement information is very important and needed to promote the services in the field 

of sports provided by sports actors. Because indeed, this achievement is proof that sports 

actors have the best abilities so that their work results are measured by the achievements 

obtained (Turetken, Grefen, Gilsing, & Adali, 2019). So that people can be more confident 

if they use the services of a sports actor who has achievements. 

The SHC System, apart from the above features, SHC System also has features for 

communication between sports actors as service providers and the community as people 

who need services. In the promotion process, in addition to requiring information 

regarding the legality of service providers and the performance of their work, usually, to 

start a transaction, confirmation is needed between the seller and the buyer (Menelec & 

Jones, 2015). This confirmation is also carried out to ensure that the service provider is the 

Sports Doer. In addition, transaction processes and cooperation agreements will occur 
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with communication and interaction. This collaboration occurs between sports actors as 

service providers and people who need services. 

Then people who need services will certainly also see who customers have received 

services (Tansiri & Devahastin, 2019). This is usually the community as consumers who 

want to ensure the work of service providers from the point of view of other customers 

(Cole, DeNardin, & Clow, 2017). In addition, service providers will also be seen whether 

they are collaborating with other parties or institutions. Usually, suppose the service 

provider has collaborated with a party who has a name or is popular with the community. 

In that case, the service provider, the sports actor, will receive a special assessment from 

the community as consumers. This SHC system has also provided this feature. For 

example, the SHC system shows that a coach has worked with an athlete. If the athlete has 

achievements, the coach also gets more evaluation from the community. And it will attract 

people's interest in using the trainer's services. In addition, for example, a coach has also 

worked with or worked with a well-known sports club. This will also give more assessment 

to the trainer so that it will attract the community's interest to use the services of the trainer. 

Then, in addition to facilitating communication between sports actors and the 

community, the SHC system also has features for communication between sports actors. 

Service providers usually use this to communicate a desire for cooperation (Ardolino, 

Saccani, & Eloranta, 2018). As previously explained, the collaboration between sports 

actors and other sports players will provide a different level of assessment by the 

community. For example, an athlete wants to be trained privately by a coach, it can be 

started through communication through the SHC system. Or also, a Sports Club that wants 

to recruit a Coach can also communicate in advance by using the communication feature 

between Sports Actors contained in the SHC system. 

After all the features as the basis for the research variables have been tested, the 

benefits of a product in the form of an SHC system can be known. So far, respondents have 

responded that some of the features contained in the SHC system provide benefits in 

publication, promotion and communication activities by sports players. Indeed, in the 

research and development of a product, it is hoped that the resulting product will provide 

what respondents need and solve the problems they face (Wouters, McKee, & Luyten, 

2020). So that the product in the form of the SHC system can be useful for sports players. 
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In addition, the enthusiasm of the sports players for the SHC system was very 

evident when the sports actors submitted their input and criticism of the prototype of the 

SHC system which they felt was not suitable for their conditions and needs or needed to 

add features that could be useful for them and help when implemented in the field. Judging 

from their enthusiasm, it can be said that they feel the benefits and want the benefits to be 

maximized by providing input for better improvements (Kern et al., 2020; Pfund, Norcross, 

Hailstorks, Stamm, & Christidis, 2018). For example, they added that the SHC security 

system needs to be improved, they also want that the SHC system needs to be added with 

a sports venue location-finding feature to make it easier for people who want to find a 

sports place or work place for the Trainer they are interested in and also they want 

validation of the legality file of the Sports Actor who registers in the SHC system so that 

the Professionalism of Sports Actors is truly convincing and safe for the community. 

Looking at the input from the sports players involved in testing the prototype of the 

SHC system, it is considered very important to use it as capital for improving the SHC 

system in the future. This is because the SHC system is designed to be useful for meeting 

the needs of media for promotion and publication of sports actors, and the SHC system is 

designed to suit the needs and conditions in the field and the community. Furthermore, in 

terms of following up on implementing the perpetrator's SHC system, it is necessary to 

carry out widespread publication. The publication can be done in various ways, such as 

collaborating with sports organizations, holding workshops, spreading advertisements in 

various media, including today's social media, and many more that can be done in the 

context of the publication of this SHC system. However, in addition to publication, the 

team will also educate sports players on the utilization and use of this SHC system. Because 

with education to sports actors, this SHC system can be used according to its purpose and 

can be used as much as possible. Education is not only carried out for sports actors but also 

for the wider community so that the community can use this SHC system correctly and 

adequately to meet the needs of sports services for the community. 

CONCLUSION 

Most sports players can accept the SHC system if it is seen from the survey results 

during trials because the SHC system provides the benefits of publication and promotion 

of the profession of sports players. However, it is also necessary to upgrade the system so 

that the SHC system can be used to its fullest by Sports Players and the Community and 
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suit the conditions on the ground. In addition, it is also necessary to provide education to 

sports actors and the public so that the SHC system can be understood properly, and its 

benefits and functions can be used in accordance with good and right purposes. 
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